How digital payments influence

brand perception

Digital payments are becoming ubiquitous, making purchases simple and convenient across online and
mobile channels. A recent Visa study showed that when issuers offer a digital solution, it helps them
appear more innovative in the eyes of cardholders.! Want to amplify your digital leadership? Let online and
mobile payments lead the way.

Digital payments can affect brand perception because they....
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Empower your cardholders with
an easier way to pay online.

" Millward Brown Visa Checkout Issuer Branded Impact Study, July 2016, commissioned by Visa.

Based on data from an online survey of 700 U.S. consumers and five issuers
CheCkOUt > Visa Contactless Awareness and Usage Study, May 2016, commissioned by Visa. Based on data

from an online survey of 300 U.S. consumers




